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Wo You Favor Cotton Marketing Quotas For 1941? 
Marketing quoias will be in effect only if approved by at least two-thirds of 


| the cotton producers voiing in the referendum on December 7 


The 1941 marketing quota for a farm will be the cotton acreage allotment multiplied by 
| the actual or normal yield, whichever is the larger, plus any carry-over cotion which could have 
| been marketed without penalty in 1940. 


if Cotton Marketing Quotas Are in Effect im 1941— 


LOANS PENALTIES 
¢ 

1. Producers who plant within, or unknow- 3. Producers who plant within their cotton 
ingly overplant, their cotton acreage acreage allotmenis can market without 
allotments will be eligible for any cotton penalty all cotton produced in 1941. 
loans offered. 

2. Producers who knowingly overplant their 4. Producers who overplant their cotton 
cotton acreage allotments will noi be eli- acreage allotments will pay 3 cents per 
gible for cotton loans except on 1941 pound penalty on cotton marketed in 
cotton in excess of their marketing excess of the actual or normal produc- 
quotas, and then only at 60 percent of tion of their acreage allotments. 


the rate for other producers. 


if Cotton Marketing Quotas Are Not in Effect in 1941— 


1. No restrictions will be imposed on the 2. No cotton loans will be available on the 
amount of cotton which may be mar- 1941 crop. 
keted by any producer regardless of the 3. Less land will be available for soil-building 
number of acres he plants. and food and feed crops. 


If Cotton Marketing Quotas Are or Are Not in Effect in 1941— 


1. Producers who plant within their cotton 2. Producers who unknowingly overplant 
acreage allotments— their cotton acreage allotments— 
a. Will receive full conservation pay- a. Will receive conservation payments 
ments. with deductions. 
6. Will receive parity payments. b. Will not receive parity payments. 


3. Producers who knowingly over plant their cotton acreage allotments— 
a. Will not receive conservation payments. 
6. Will not receive parity payments. 


Marketing quotas have no effect on the cotton acreage allotment or normal yield for any farm nor 
in the rates of conservation or parity payments. 


Quotas have been used to forestall further increases in our large cotton supply, and to 
protect each producer’s fair share of the domestic and foreign demand for American cotton. 

Excessive marketings lower the income of all cotton farmers, especially of those who are 
trying to produce and sell only the amount that the world will take at reasonable prices. 
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C VOTE ON SATURDAY, DECEMBER 7 [ OVER ] 


The Cotton Situation and War 


Farmers are better equipped than at any previous time to deal with a farm emergency. They 
have had several years of experience in working together and in adjusting agriculture to 
emergency situations. 


The Present Cotton Situation: Cotton—Now Compared with 1915. 
1. The world supply of American cotton, 1. The world supply of American cotton is 
due mainly to overproduction in 1937, more than 7 million bales larger than 

is about 25 million bales, as much as at the beginning of the second year of 

we ordinarily consume and export in the World War, but world consump- 

2 years. tion is likely to be at least a million 


bales less than in 1915-16. 
2. Our crop of about 1214 million bales this 


year is considered fairly small, but the 2. Before the World War we supplied 65 
carry-over of 12!4 million bales is in percent of all the cotton consumed in 
itself sufficient for a normal year’s con-, the world. Now we furnish about 40 
sumption and exports. percent. 
3. During the past year we consumed more 3. Domestic consumption during the World 
cotton than usual, and our exports War averaged 114 million bales more 
were 6.2 million bales, but exports . than the average of the previous 4 
this year will be less than half as much years, but our annual exports fell pro- 
as in 1939-40. gressively from 914 to 414 million 


| bales in the war years. 
4. Despite war and large supplies in 1939, 


the price of cotton after the outbreak 4. War and a large crop caused cotton to 
of war actually increased, due largely drop from 1214 cents in July 1914 to 
te the various phases of the farm 61% cents in November that year. Two 
program. years passed before it reached 1214 


cents again. 


Efforts are being made to expand the American and foreign markets for cur cotton, but 
supplies are now far in excess of demand. This means that the markets we have should be 
shared equitably by all cotton producers. Marketing quotas offer assistance in doing this. 
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Marketing quotas can be used only when supplies are excessive. The farm program, of 
which quotas are a part, provides assistance toward helping cotton farmers to— 


Get a fairer share of the Nation’s income. 

. Produce the food and feed needed for home use. 

. Maintain and improve the productivity of their soil. 

Provide consumers with ample supplies of food, feed, and fiber at fair prices. 
. Expand domestic and foreign consumption of cotton. 
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- DO YOU FAVOR COTTON MARKETING QUOTAS FOR 1941? 
Marketing quotas will be in effect only 
‘if approved by at least two-thirds of the / 
gs producers voting in the Referendun. | 

on Decenber 7 : a ACen 
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‘The 1941 Beseckins quota for’ a farm will be. fhe: So Reais acreage allotment 
maltiplied by the actual or normal yield, whichower is the larger, plus any 
liar ae coL Lon which Ms ee have deen marketed without penalty in 1940. 


IF COPTON MARKETING QUOTAS ARE IN EFFECT IN 1941— 


LOANS PENALTIES 

1. Producers who plant within, or 3. Producers who plant within 
unimowingly overplant, their their cotton acreage allot— 
cotton acreage allotments will ments can market without pen- 
be eligible for any cotton loans alty ail cotton produced in 
offered, 1941. 

2. Producers who knowingly overplant — 4, Producers who overplant their 
their cotton acreage allotments cotton acreage allotments will 
will not be eligible for cotton loans pay 3 cents per pound penalty 
except on 1941 cotton in excess of on cotton marketed in excess 
their marketing quotas, and then only of the actual or normal pro- 
at 60 percent of the rate for other duction of their acreage 
producers, allotments. 


If COTTON MARKETING QUOTAS ARE NOT IN EFFECT IN 1941-~- 


1. No restrictions will be imposed on the 2, No cotton loans will be 


amount of cotton which may be marketed available on the 1941 crop. 
by any producer regardless of the num- 
ber of acres he plants. 3. Less land will be available 


for soil-building and food 
and feed crops. 


IF COTTON MARKETING QUOTAS ARE OR ARE NOT IN EFFECT IN 1941-~ 


1. Producers who plant within their cotton 2. Producers who unknowingly 


acreage allotments—— overplant their cotton acre- 
a. Will receive full conservation age allotments -- 
payments. a. Will receive 
conservation pay- 
b. Will receive parity payments. ments with de- 
ductions. 


b. Will not receive 
parity payments. 
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3. Producers who knowingly overplant their 
cotton acreage allotments — i 
"gg. Will not receive conservation payments. 
b. Will not receive parity payments. 


ilarketing quotas have no effect on the cotton acreage allotment or 
normal yield for any farm nor in the rates of conservation or parity payments. 


Quotas have been used to forestall further increases in our large 
cotton supply, and to protect each producer's fair share of the domestic 
and foreign demand for American cotton. 


Excessive marketings lower the income of all cotton farmers, especailly 
of those who are tyyimg to produce and sell only the amount that the world 
will take at reasonable prices. 


VOTE ON SATURDAY, DECHBER 7. 


_ 


oS on 


THE COTTON SITUATION AND WAR 


Farmers ave better equipped than at any previous time to deal with a farm 


emergency. 


in adjusting agriculture to emergency situations. 


THE PRESENT COTTON SITUATION: 


They have had several years of experience in working together and 


COTTON — NOW COMPARED WITH 1915 


1. The world supply of American 1. The world supply of American 
cotton, due mainly to over- cotton is more than 7 million 
production in 1937, is about bales larger than at the begin~ 
20 Million bales, as much as ning of the second year of the 
we ordinarily consume and ex- World War, but world consump- 
port in @ years. tion is likely to be at least 

a million bales less than in 

2. Our crop of about 12-1/2 million 1915-16. 
bales this year is considered fair- 
ly small, but the carr-over of 2. Before the World War we supplied 
1241/2 million bales is in itself 65 percent of all the cotton 
sufficient for a normal year's con~ consumed in the world. Now we 
sumption and exports. furnish about 40 percent. 

3. During the past year we consumed 3. Domestic consumption during the 
more cotton than usual, and our World War averaged 1-1/4 million 
exports were 6.2 million bales, bales more than the average of 
but exports this year will be the previous 4 years, but our 
less than half as much as in 1939~40. annual exports fell progressive- 

ly from 9-1/4 to 4-1/4 million 

4, Despite war and large supplies in bales in the war years. 


a 


1939, the price of cotton after the out- 
break of war actually increased, cue 4, 
largely to the various phases of the 

farm program. 


War and a large crop caused 
cotton to drop from 12-1/2 cents 
in July 1914 to 6-1/2 cents in 
November that year. 

Two years passed before it 
reached 12-1/2 cents again. 


Efforts are being made to expand the American and foreign narkets for our 
cotton, but supplies are now far in excess of demand, This neans that the narkets 
we have should be shared equitably by all cotton producers. Marketing quotas offer 
assistance in doing this. 


Marketing quotas can be used only when supplies are excessive, The farm pro- 
gram, of which quotas are a part, provides assistance toward helping cotton 
farmers to: 


1. Get a fairer share of the Nation's income. 

2. Produce the food and feed needed for home use. 

3. Maintain and improve the productivity of their soil. - 

4, Provide consumers with ample supplies of food, feed, and 
fiber at fair prices. 

5. Expand domestic and foreign consumption of cotton. 


COTTON MARKETING QUOTA REFERENDUM ~~ SATURDAY, DECHBER 7, 
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